
























PH is 3rd largest 
contributor 
to ocean plastic

PH is among the top 
‘Sachet Economies’ 
generating plastic 
waste

Manila among least 
sustainable cities 
globally



• Connectivity to Markets & Conformance to Standards

• Limited knowledge of overseas markets

• Limited government assistance to international markets

• Limited financial resources/ working capital for exports

• Poor logistics and supply chain support infrastructure

• Onerous regulatory requirements

• Poor packaging and labelling

• Limited capacity to market and product development

• Low capacity to use modern technology

• Non-conformance to global standards and best practices

(i.e. non-conformance to environmental standards, sustainable 
production, etc.)



Philippine Development Plan
2017-2022

Strategies include:

•Intensify marketing and promotion of    
Philippine goods and services, and 
increase market intelligence

•Encourage and support innovation in 
the country’s export-oriented 
industries through investments 

•Support linkages between MSMEs and 
large corporations to facilitate 
increased participation of the former 
in global value chains

Philippine Export
Development Plan

Strategies include:
• Clustering industry road maps
• Sector global value-chain 

analysis workshops
• Business-matching
• Investment and marketing-promotion    

programs
• Reverse trade fairs for industrial 

products and branding programs



• To access and take advantage of the USD 9.5 Trillion food and beverages market; 

the USD 3 Trillion global market for environmental goods, and the USD 400-800 

Billion LOHAS market. 

• To present and offer sustainable food manufacturing solutions, products, and 

services to increase productivity, efficiency and optimize their market potentials

• To encourage and support innovation

• To provide an environmentally responsible trade platform that will enable the 

food industry key players increase their participation in the global value chain

www.industry.nsw.gov.au/__data/assets/pdf_file/0008/216971/NSW-EGS-report.pdf



MAY 21-23 2020

World Trade Center Metro Manila



The show is intended to be a biennial global expo and conference featuring 

a diverse range of sustainable solutions on food production and packaging, 

as well as eco-friendly products and allied services, to address 

requirements for a sustainable environment and responsible consumption.

It is also a key B2B converging place of leading international organizations, 

influential figures of the green industry, and key player in the food and 

health and wellness sectors.
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EXPLORE



SSX: SHOW COMPONENTS: EXPLORE

ECO FOOD
CHAMPION

ECO-FARM
VILLAGE

INTERNATIONAL 
GREEN ZONE

ECO-FEATURES



Eco-Farm
Champions /
Best Practices

Organic, Natural 
and Healthy Food

Enablers:
Target Partners:
Certifying Bodies/
Financial Institutions

SSX: SHOW COMPONENTS: EXPLORE: EXHIBIT THEMES



Farmers Market
Retail/Wholesale Area

Farm Tourism
Retail/Wholesale Area

SSX: SHOW COMPONENTS: EXPLORE: EXHIBIT THEMES



Plastic Solutions 
and Packaging
Target Partner: 
WWF / Distributors

Post-Harvest, 
Recycling, Material 
Recovery
Target Partner: 
CAEXPO / International 
Exhibitors 

Cold Chain
Target Partners:
UNIDO

SSX: SHOW COMPONENTS: EXPLORE: EXHIBIT THEMES



SSX: SHOW COMPONENTS: Exhibitors

East Asia South East  Asia
China (including Hong Kong and

Taiwan), Japan,  South Korea 

Indonesia, Malaysia, Singapore,
Thailand, Vietnam

Europe
(Scandinavia/Nordic Region,

Western Europe, United Kingdom)

OCEANIA/Australasia
Australia, New Zealand

Middle East  
Israel, UAE



Green Engineering 
Technology/ Waste 
Management

Science and 
Technology 
Innovations

SSX: SHOW COMPONENTS: EXPLORE: EXHIBIT THEMES



SSX: SHOW COMPONENTS: EXPLORE: EXHIBIT THEMES





SSX: SHOW COMPONENTS: EXHIBITOR REQUIREMENTS

COMPANIES WHICH DESIGN / MANUFACTURE / USE / RENDER:

1. Materials made from rapidly renewing resources;

2. Products or services that can improve or protect the environment;

3. Materials that are durable and long-lasting; 

4. Parts and components that can be used as replacement parts and components of 
other equipment, machinery, devices, appliances, vehicles, etc.

5. Materials or products using Ecological Waste Management Principle or Reduce-
Reuse-Recycle Philosophy



SSX: SHOW COMPONENTS: EXHIBITOR REQUIREMENTS

COMPANIES WHICH:

(ON PRODUCTION PROCESS)

1. Uses less energy and resources;

2. Implements proper waste and/or emission management program;

3. Has environmental labelling certification or environmental group recognition from 
a reputable accredited body in compliance with the national or international 
standards and regulations or based on Life-Cycle Assessment;

4. Practices CSR Program for Sustainable Environment; and

5. Adheres to social/ethical practices in the core business for sustainability on 

Economic, Environment, Social, and Governance (EESG)



TECHNOLOGY SOLUTIONS
• Food processing equipment and 

machineries

• Waste management, recycling and 
material recovery  

• Plastic solutions and alternatives 

• Green engineering technology

• Green packaging 

SSX: SHOW COMPONENTS: EXHIBITOR REQUIREMENTS

FOOD PRODUCTS
• Organic, natural and healthy

• Halal / Kosher / Fair Trade-certified 

• Local farm / fresh produce

• Ingredients and raw materials that are 
not harmful to the environment

• All other eco-friendly-food and 
beverage products



RAW SPACE

USD 165/sqm

or

USD 1,485/9sqm

Halls A to C

SHELL SCHEME 
PACKAGE 1

USD195/sqm

or

USD 1,755/9sqm

Halls A to C

SSX: SHOW COMPONENTS



RAW SPACE

Php 4,500/sqm

or

Php 40,500/9sqm

Halls A to C

SHELL SCHEME 
PACKAGE 1

Php 6,000/sqm

or

Php 54,000/9sqm

Halls A to C

SSX: SHOW COMPONENTS





With booked space 
equal to 36 sqm but 
lower than 90 sqm

SSX: SHOW COMPONENTS

5%
discount

10%
discount

With booked space 
of 90 sqm or a 

total of 10 booths 



EDUCATE



SSX: SHOW COMPONENTS: EDUCATE

SUSTAINABLE CONSUMPTION
and PRODUCTION

SUSTAINABLE BUSINESS



SSX: SHOW COMPONENTS: EDUCATE

❖ To raise awareness and understanding about sustainable production and consumption.

❖ To promote and facilitate engagement among stakeholders by sharing experiences and best
practices in green business (sustainable business models, innovations) that may capacitate
development of SMEs in the F&B sector;

❖ To further facilitate and strengthen access to markets (A2M) of SMEs that practice green
business during the conference’s networking session;

❖ To present objective and evidence-based assessment or reviews of existing policies or past
development efforts; and identify future pathways for reform and development to
policymakers, government officials, businesses, civic societies, and special interest groups.



SSX: SHOW COMPONENTS: EDUCATE

THEME 
Sustainability in the Food & Beverage Sector 

GENERAL (DAY 1. PLENARY SESSION)
Session 1: International and Philippine Perspectives in Sustainable Food and Water

Systems

Session 2: A Look at the Green Economy Policy Measures and Development Programs
and Efforts

Session 3: Innovations, Business Models, and Best Practices of Green Food Enterprises
(FMCG/packaged goods & HORECA/farm or eco-tourism)

Session 4: Market Potential of ECONOMIC, ENVIRONMENT, SOCIAL, GOVERNANCE
(EECG) and LOHAS for the F & B Sector



SSX: SHOW COMPONENTS: EDUCATE

TRACKS (DAYS 2 &3)

Track A: SUSTAINABLE CONSUMPTION and PRODUCTION
Learning sessions on Mindful Living & Conscious Consumption, and
Discussion on sustainable and responsible sourcing and production

Track B: SUSTAINABLE BUSINESS
Presentation or pitching sessions on business model innovations in
postharvest handling, green drying, green packaging, cold chain,
consuming and disposing (waste management/material resource
recovery/recycling) to investors and potential partners by early startups.



ELEVATE



SSX: SHOW COMPONENTS: VISITORS

LOCAL / DOMESTIC

• FOOD SMEs

• FARMER COOPS

• NGOs AND LGUs

• POLICY MAKERS & REGULATING BODIES

• RESEARCHERS & ACADEME

LOCAL AND FOREIGN 

• IMPORTERS & WHOLESALERS

• DISTRIBUTORS & RETAILERS

• VENTURE CAPITALISTS

• GREEN PURCHASING NETWORKS



SSX: SHOW COMPONENTS: ELEVATE

Green Purchasing Village (Business Matching)



ENABLE



SSX: SHOW COMPONENTS: ENABLE



COLLABORATION OPPORTUNITIES

with 

EMBASSY OF ISRAEL



SSX: SHOW COMPONENTS: VISITORS

1. ORGANIZE PARTICIPATION

· Exhibition.  Campaign and manage the participation of the companies from 
Israel (either group or individual company)

· Conference. Encourage and confirm attendees and partner organizations 
(Special conference package, to be advised)

· Exploratory and Business Mission.  Identify and send Food companies who are interested to 
explore; potentially capable of going green, and/or adapting sustainable food 
production and packaging solutions (either on their own, or through 
funding/financial institutions) from the Philippine/Foreign exhibitors in the 
show.



SSX: SHOW COMPONENTS: VISITORS

2.  SUPPLY OF INFORMATION, NETWORKS/LINKAGES

• Identify food SMEs that need to be capacitated through sustainable 
technology solutions

• Identify prospective partners 
(organizations/media/advocates/government agencies);

• Provide list of prospective groups/organizations, institutions or 
individuals, who we can tap to visit the event;



SSX: SHOW COMPONENTS: VISITORS

3. LEND SUPPORT IN THE PROMOTION OF SSX: F&B 

· Send campaign materials (e-cards, fast facts, application kit, etc.) to 
contacts;

· Promote SSX: F&B in applicable platforms such as social media, websites, 
bulletins;

· Include SSX: F&B presentation in appropriate sales meetings, etc.



SSX: SHOW COMPONENTS: VISITORS

4. PROVIDE ACCESS TO FOOD SME PARTICIPATION, through funding, logistical 
support or other means as the Embassy may deem appropriate;

5. ASSIST CITEM PROJECT TEAM in the CONDUCT OF SSX: F&B Roadshow

· Arrangements / confirmation of meetings with prospective partner 
agencies



SSX: F&B 2020
Layout

HALL A - C

HALL D – ECOFARM 
VILLAGE

ENTRANCE
EXIT

ENTRANCE
EXIT

MAIN
ENTRANCE

MAIN
ENTRANCE

GREEN PURCHASING VILLAGE





THANK YOU.


