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Taiwan’s only B2B trade show for 
total water solu�ons.

Exhibit Areas

Highlight Events

ORGANIZER CO-ORGANIZER

．Reclaimed Water & Treatment
．Transport & Storage
．Smart Water Technology
．Water Purifica�on Equipment & 

     Drinking Water
．Process Control Technology & 
     Automa�on
．Green Infrastructure, Public   
    Sector & Related Services

．Press Conference
．One-on-one Procurement Mee�ng
．New Product Launches

．Interna�onal Forum (Organized by              WRA, MOEA)



Water Resources Agency (WRA), MOEA indicated that the daily output of reclaimed water is 
up to 100 million tons worldwide, which will increase 50% in 5 years, and the daily output of 
desalinated water will be nearly 200 million by 2030. Taiwan government, on the other hand, 
has drawn up nearly US$5 billion-dollar budget in water infrastructure and encourages 
enterprises to use reclaimed and desalinated water to improve the overall water environment.
TIWW 2022 is Taiwan’s only water-related B2B tradeshow, encompassing the complete 
water industry chain and showcasing the latest smart water solutions. If you are looking for 
new business opportunities in water, come and join us today!

Explore abundant business opportunities in WATER

3 reasons why you must not miss TIWW 2022

High satisfaction from global exhibitors in TIWW 2020

met 
target customers

met 
old customers

met 
new customers

Special Discount

ea
rly

-bird

Contact TIWW 2022 Team
          +886-2-2725-5200 Ms. Lilyan #2858; Albert Hsu #2783

          �ww@taitra.org.tw

#tiww #tiww

@taiwanwatershow
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Enter Taiwan and Asia markets
Taiwan’s exclusive professional water exhibi�on that provides gateway 
to Taiwan and Asia markets.

Expand your global reach and business via highlight events
Meet buyers and strategic partners via interna�onal forums, 
online sourcing mee�ngs, new product launches, and more.

Increase brand image through diversified marke�ng methods
Promote your brand to target audience via TIWW’s e-le�er, eDM, 
social media, and other means of communica�on.
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