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1. BUSINESS ENVIRONMEN
Key words:efficiency, internationality

V Main Italianregionfor businessalmost 16% of Italian enterprises
V Almostonequarterof L (i | tbtad QP

V Oneof the four Europeaneconomicengines

V HighestGDP per capita in Italy32.400¢ (vsltalian average=25.365¢)

V Low Unemployment ratecompared to the national levelt quarter2012 Milan 6.9%, Lombardy.4 vs.10.5 %
national level

V Oneof the top ten World EconomidCenters(Accordingo Standard&t 2 2 NXQa 0

V Thesecondlargestexhibitionpole in Europe(100eventsandaround4.5 million visitorsper year)
V Milan ranks2nd - after New York- for number of consulates

V Over60%of foreign investmentinflow comingto Italy

Foreign held companies Foreign stock investments
LOMBARDY

Population 9.917.714 inhabitants
(2011

GDPE 333billion (2011)

Surface area24,000sqKm

Milan

Lombardy (without Milan)

Italy (without Lombardy)
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2. POTENTIAL MARKE
Key words:strong relations, connectivity

Invest in Milan
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VI 2Y0lF NReéQa LISN OFLAGIE y2YAYIlt D5t
A+ 28%of the per capita Italian GDP
A+ 23% of the average per capita European GDP

V Milan and Lombardy are the main Italian gatewaridge between Europe and the
Mediterranean dealing with Europe, North Africa and Middtast as domestic market

Italy: 60 million consumers
Europe 440million consumers

North Africac Middle East 340million consumers

/80million consumers potential market
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2. POTENTIAL MARKE
Key words:strong relations, connectivity

3 airports within a range ob0 km from the city

V  Over30,000,000passengers travel through Milan airports
V 200destinationsand594direct flights

Extended anefficient railway system , sl
Moscow
V 6large train stations x/4'h
V  Heart of a network linking all major Italian cities with mair [, -  Berlin
European centres "‘.\ﬁ
Paris
1 h 30 min
Efficient public transportation "
V 4 subway linesg8 kilometres and4 underground stations) “‘;‘L{'_"/x ‘-,

. . . . Ankara
V 2 new metro lines under construction, opening in the nex 4h
few years
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3. HR & INNOVATION
Key words:high education, creativity

Chosenby foreign enterprisesbecauseof the high-skilled workforce and the wide offer of
human capital

Main locationfor headquartersand R&Dactivities (but alsofor manufacturingndustries)
Sometop universitiesand higherschoolgBocconjiPolitecnicoSanRaffaele IED ,Marangoni...)

Milan is the secondlargestcity in Europefor number of organizationspromoting innovation
andlinksbetweenscientificresearchand production

Top global universities: Top postgraduate schools:

BocconiUniversity MarangoniSchool

Financial Timedop 20 global business schools

Wall Street Journatop 30 global schools Financial Times, Forbes, The Econorfirst higher

school of fashion in the world
SanRaffaele

IED
Italian Education Ministrytst Italian medical school
" Top higher school of design and multimedia in Italy,
Politecnicodi Milano Spain, Brazil and Japan

Financial Timegop 40 world engineering and
architecture schools
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www.investinmilan.com 4 BUSINESS SECTO
Key wordswide range, excellence

16 Cluster +6 Metacluster

characterized by a high concentration of small and medium enterprises and a strong attitude to export

V Metalwork and Metal production
V Textile

V Footwear and clothing industries
V Furniture, Furnish and Wood

V Biotech and Green Biotech

V Design and Fashion

VICT

V Materials

V Renewable energies

...and more & mordeadingsectors

000860
NBEGO0 D
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4. BUSINESS SECTO
Key wordswide range, excellence

I
. Life Science & Chemical industry

V' Milan hosts26% of Italian companiesperating in E ICT & Multimedia
biotechnology

V  Application in three major areabealthcare, food and V  Milan most wiredcity in Italy and one of the
environment _ _ most wired in Europe

V  One third of Italian chemical local uniteand40% of the V11,709 companies(10% of total Italian ICT
sector work force are located in Lombardy enterprises

V  First regionin Europefor the numberof chemical V  Technology parksf international significance
employees _ (e.g.KilometroRosspComoNexx

V  Manufacture of rubber and plastic products offer ROE
higher than average returns obtained from foreign
subsidiaries in the main European regions "

V  More than83% of chemical companies involved in
research and development activities m duct . .
ovation " e Design & Fashion Industry

V  b42companiesspecialized in desigil.7% of
total Italian design sector)
. . V  61% of the Italian turnoveproduced in the
Englneeflng Province of Milan
V  17specialized institutes
V  4districts specialized iengineering and mechanical V  HostingSalonelnternazionaledel Mobile
sector V  More than15,000fashion companiesvith 45,000
V  Weight of mechanical sector argional exportis employees
always more thar20% V 13trade fairsdedicated to fashion and accessories
V  The engineering industry in Lombardy a864 local V  140000buyers and industry professionals during
units for a total 0of279.377 employees fashion trade shows
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Startinga business in Milars
fasterthanin Germanyor USA

V BusinesgCostsin Milan are lower than in Paris,

Frankfurt, Berlin, London (accordingto KPMG,

CompetitiveAlternatives2012

Hourly compensation costs
(all employees in manufacturing):

Germany46 UDS
France40USD
Italy: 35USD

(Source: according th O- InternationalLabourOrganizatiorreport)

V An excellencebusinessenvironment starting a
new businesdakes6 working days

V Firms have higher marginal returns of one
additional unit of capital invested (ROI¢ return
on investment), in particularin bestperformer
sectors manufacturing of wearing apparel,
manufacturing of wood and related products,
scientificactivitiesandresearch

(BocconiUniversityreport, 2012
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5. COMPETITIVENES
Key wordslow costs, high productivity

\ietherlandﬂ I
Milan 6

Padua b
Rome b
Denmark [N ¢
United States [ N NN ©
Bologna 7
Catanzaro 7
France | 7
Campobasso 8
Palermo 3
Potenza 8
Turin 8
Bari 9
Cagliari 9
0ECD countries (average) [ TG
L'Aquila 13

United Kingdom | 1
\EU average [
Germany |, 15

Maples

16

0 5 10 15
Time (days)

Source: Doing Business database.

20
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5. COMPETITIVENES
Key wordslow costs, high productivity

10 Spain /

9 Germany

Registeringpropertyin Milanis fasterand
lessexpensivehan in manyEUeconomiek

28 Spain

25 Austria

=

8 Belgium, 'I 10 Slovenia
France 8 Austria Naples 16— —16 Sweden
15 Germany
_B 14 EU average,
Campobasso 7 Finland
6 United &4 Belgium I . 13 United
Kingdom 59 France 12 Cities 6— —6 EU average, Kingdom
United Kingdom, 12 OECD high
United States income
5EU 5 QECD — average
Barl, Cagliarl, Gemany. 40 Germany / high income 1 f'é'ny
Campobasso, Netherlands, . average, average|9
Cataniarn, Slovenia 29 lé[““ﬁj France
L'Aquila, in Ingdom
Paiia, © 43'1:; 23 EU 4 Denmark 7 France
nza 4— — 4 Uni average . ;
3 Finland, Milan, 6— —6 Slovenia,
States  Rome 24— ' Sweden Padua, Denmark,
italy— 21 Austria Rome United States
13-city 2 Slovenia
. average(18
Bologna, 3— —3 Austria
Mllaln Finland 14 Finland
Naples, Bologna, 13— — 13 Spain
paler 1 New 1 New
Rommrln I‘Plaa r?li'u, 12 UEE? / Zealand /" Zealand
7 Netherlands Pr[?'cedll}leres Time
| Georgi 2 Georgia umber) (days)
Portugal 1 Portugal Source: Doing Business database.
Procedures Time
(number) (days)

Source: Doing Business database.

Start anewbusiness in Milars fast!

10
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6. EXPQ015
Key wordsuvisibility, strategic alliances

Milan will alsohostEXP015 dFeedingthe planet, energyfor f A @V§y&1st - October31sY)
V Significantexpectedflow of visitors (around 21 millions, of which 73% Italians and 27%

foreigners)
V Agreatopportunity for corporateprograms!

ExpoMilano 2015is a uniqueopportunity for companiedo:
V Showcasdeadership,innovationsand solutionsin a globalforum
V Attract the attention of institutions,governmentsandconsumers
V Buildfuture strategicalliancesandbusinesspportunities

=XPO

181 exhibitor countries MILANO

21 million visitors

7,000events in a6 month program

11
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FOCUSGreen & High Tech Sectol
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THE POTENTIAL MARK
In Italy there is @reen revolution

V 23.6% of enterprisegindustrial and service) betwe&t009and THE ITALIAN
2012have invested in green technologies and products CONTEXT

V 37.9% of companies investing in eexustainability innovations
introducednew product or servicen 2011vs18.3% of
companies that do not invest green

V More internationalized businesse37.4% of green compagles
has presence in foreign markets22.2% of companies thatdo
not invest in the environment

Legenda
Source: Green ItaB012¢ Unioncamere = ;:: 2(2):
O 28% -34%
[l 6% -27%
SMEs that employ at least one .Y
green jobs ir2014 s i
<N AAf
L T

Source: UEommissionEurobarometeSurvey2012

13



=~ _ INVESTIN
=< < LOMBARDY

Invest in Milan

www.investinmilan.com

THE POTENTIAL MARK

THE LOMBARDY Lombardyis the first Italian region in terms of numbers of
CONTEXT greencompanies

Regional ranking by number of companies that have invested or willProvince ranking by number of companies that have invested or w
invest betweer2009and2012in green products and technologies  invest betweer?009and2012in green products and technologies

ITALIAN REGION N. of companies that % /total number PROVINGE - Of companies that % /total number of
: invest in the sector of companies invest in the sector companies

1 Lombardia 69.150 25,0 T MILANO >8.984 244

2 Veneto 33.900 24,0
. 2 ROMA 23.756 242

3 Lazio 33.030 245
I 3 NAPOLI 13071 228

4 Emilia Romagna 29.170 234
X 4 TORINO 11.030 205

5 Campania 26.310 232
5 BRESCIA 9.055 24,2

6 Toscana 24.300 214
. 6 BARI 8.967 228

7 Piemonte 23.180 216
S 7 BERGAMO 8.192 26,9

8 Sicilia 22.450 22,6
) 8 PADOVA 6.966 251

9 Puglia 21.180 235
9 TREVISO 6.570 264

10 Marche 10.430 22,6
10 BOLOGNA 6.486 233

11 Sardegna 10.140 24,6
N 11 VICENZA 6.082 243

12 Liguria 9.000 204
. 12 FIRENZE 5.899 193

13 Calabria 8.910 245
13 VARESE 5.822 24,9

14 Abruzzo 8.800 253
X . 14 VERONA 5781 221

15 Trentino Alto Adige 8.210 26,1
- S 15 SALERNO 5.666 237

16 Friuli Venezia Giulia 7.500 232
: 16 VENEZIA 5.658 228

17 Umbria 6.690 27,6
- 17 CATANIA 5.104 23,6

18 Basilicata 2.720 225
X 18 PERUGIA 5.104 27,6

19 Molise 1.750 239
20 Valle d'Aost 970 232 19 PALERMO 4.737 223
aile dAosta * 20 MODENA 4.709 233

ITALIA 357.780 23,6

Absolute values rounded to the nearest ten

14
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RENEWABLE ENERGIES

— POTENTIAL
— MARKET

WATER TECHNOLOGIESGREEN BUILDING

15
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o RENEWABLE ENERG
Lombardyproduces20%of Italy'srenewableenergy

U Photovoltaicand solar
V Lombardyisfirst in terms of number of plants (67.394 at the end of 2012, while it is secondin terms of power
produced(1.788.246 kW at the end of 2012
V Consideringhe main areasof applicationof photovoltaictechnologyiit is possibleto predict a very promising
growth potential in Lombardyof almost 7 GWby 2020

U Hydroelectricenergy

V Lombardyproducesover a quarter of Italy's hydroelectricenergy

V The hydroelectricenergy sector indubitably boaststhe most consolidatedelectricity generationtechnology
amongthe variousrenewableenergysourcesyepresenting80-90% of the global renewableenergymarket for
electricalenergyproduction

V ltaly, with Lombardyin the first place, representsthe largest market for hydroelectric energy in Europe
boastinga large number of playersin mini-hydroelectric division (about 130 companiesin all are currently
registered)

U Biomass
Biomasdindsfertile territory in the Lombardyregion, providingfor largereferencemarkets
1. electrical energy production (companiesbelongingto large Italian industrial groupshave decidedto enter
this industry)
2. thermal energy production (of strong local importance and is thus witnessingthe presenceof smalland
medium scaleoperators,who are becoming increasinglypredominant Lombardyis amongthe centersof
excellenceparticularlyin the district heatingsector)

16
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WATER TECHNOLOGI

WATER MANAGEMENT COMPANIES:

V Almost20% are located in Lombardy _

Vhy$ ljdzt NISNI 2F [2Y0l NRE Qa (Jiqopies o IMEIaVetis v s a 1 NB
located in the province of Milan

THE SCENARIQO:
A Enhance water saving

A Increase available water quantity and quality T RS ) LR T A

. quality and security
efficient management

reduce wastes
contain costs

new investments in the sector

Technologies plans for
wastewater reuse

In the next30years:
U € 61billion of investments at national level
U € 8.5 billion of investments inLombardyin - _ -
order to improve the water network The needsfor technologicalinnovation can be satisfied
by technologysolutionsdevelopedby Israelicompanies

*Source: Blue Bookneae Utilitatis

17
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A - ) . GREEN BUILDIN
In Italy there has been a growing awareneskopH NB Sy O2 Yy a i NHzOU A 2 Y €

V The legislative framework regarding energy performance of buildings will
change due to future implementation &firective 2010 31/EU, which will THE ITALIAN
require, for new construction and major renovations, next to an Energ
Performance Class A -b(llding to almost zero consumptich) CONTEXT
V Legislative innovation regarding certification and classification of buildings,
thanks to which théouildings is assigned a class (A +, more efficient G, less
efficient) that indicatesenergy performance

V Lombardy Region was tligst Italian region to introduce the energy
THE LOMBARDY certification of buildings in2007
CONTEXT V In Lombardy the energy performance certificates issued for new buildings
in2012 31550 B, 500 A,550A +

The needsfor technologicalinnovation can be satisfied by technologysolutions developedby Israeli
companies

18
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La Naia di Oronzo Rartners
MGI De LeoneTriunfo- Galloni & Associati

Piacentini & Associati |NST|TUT|ONAL SUPPO'

Studio Arnaldo Carpi

S Key wordsfree advisory, time saving

{4 Accountants

Deloitte Kroll
RSM Tax & Advisory Italy Europartnerservice

Global
Professional Consultancy f

Services firms

[ = Z~=. _ INVESTIN |
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-

CastaldMourre & Partners Human
mcrg re:}/g/kcmatl Law firms Resources
RodI& Partner agencies Randstad

Rossi & Associati Support

Studio Legale Lupi & Associati

Banks and
Real estate _ _
agencies — . Financial
Gabetti Corporate
Worl Capital partners
Polaris

Banca Popolare di Sondrio

20



Thinking of starting up a business in Lombardy?

Data collection
for individual
business plans

Market analysis

Sector analysis

Invest in Milan
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Advice on the
most suitable type
of business entity

Help with
document
drafting and other
bureaucratic
procedures

Commissioning of
qualified
professionals to
guide you through
the star-up
process

Help in obtaining
permits, visas and
necessary
authorisation

Location

search

Selection of
suitable locations
for your business

Assistance
during the
location
assessment
stage

Assistance in
choosing the
most suitable
staff recruitment
channels for your
business

Links with public
and private
bodies
specialising in
recruitment

== _ INVESTIN
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INSTITUTIONAL SUPPOI

Key wordsfree advisory, time saving

Access to credit, 4

incentives and
finance

Research into
the possible
incentives
available for your
line of business

Links with credit
institutions and
financial entities

21



